
ALYSHA PENMAN

KEY SKILLS
Social Media & Digital: Social Media Management (Hootsuite Certified), Content
Creation, SEO Basics.

Tools & Platforms: Canva, Wix, Shopify, WordPress, CapCut, Microsoft Office Suite.

Professional Skills: CRM, Leadership & Team Management, Marketing Strategy,
Strategic Communications, Public Relations.

EDUCATION Sept 2022 - April 2026Bachelor of Arts in Communication & Digital Journalism 
Thompson Rivers University Kamloops, BC, Canada 

Major: Public Relations | Minor: Marketing

WORK
EXPERIENCE

Nov 2025 - Dec 2025Journalism Intern | CBC Radio

Pitched and produced original radio and digital stories for broadcast;
conducted interviews and wrote news scripts.
Strengthened storytelling abilities while adhering to strict deadline
management and newsroom production standards.

Sept 2025 - PresentCo-President | TRUSU Accounting and Finance Club

Jan 2024 - PresentMarketing Content Provider | CFBX-FM Radio

Produce promotional campaigns and engaging social media content
specifically targeting diverse student audiences.
Increase campus awareness and listener engagement through consistent
brand messaging and creative visual assets.

Created comprehensive branding, marketing strategies, and internal
communications for a student organization of 200+ members.
Established and maintained corporate partnerships with major firms including
MNP, KPMG, BDO, and Grant Thornton.
Secured sponsorships and manage fiscal budgets while directing cross-
functional student teams to execute campus campaigns and events.

June 2025 - Sept 2025Startup Business Research Assistant  | TRU

Conducted market, competitor, and customer research to evaluate early-
stage venture opportunities, providing clear, data-driven insights that
informed strategic decisions.

May 2025- Aug 2025Marketing Intern (Co-op) | Tourism Abbotsford 
Created high-engagement social media and blog content to promote local
attractions and tourism initiatives.
Represented the brand at community events, supporting public relations
efforts and on-site community activation.

Create event promotional material, website updates, and social content to support
integrated marketing campaigns across CIBA and TRU Generator programs.
Assist with analytics reporting and cross-partner collaborations to drive
engagement in entrepreneurship and innovation initiatives.

             Marketing Intern | Central Interior Business Accelerator                          Jan 2026 – Present


